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Everybody has a body, right here, right now. Human beings 
meet others vis-à-vis their body. A body is meant to see, hear, 
touch, taste, and feel the world. Thus, the body is the last 
medium that connects human perception to the world outside. 
Nevertheless, we always have some kind of discomfort when 
talking about issues related to the body. Where does this 
discomfort come from? 

The body is both familiar and strange. For many people,  
it merely refers to a physical body. Though it is the only physical 
proof of one’s existence, throughout history it has either been 
forgotten in the relationship between the mind and body, or  
it has consciously suppressed its own potential. In the shadows 
of reason, it has been re-understood as a physical concept that  
is compared to a mentality under strong self-restriction. 

The body, however, is a substance in and of itself. It is 
an independent object that cannot ever be controlled by any 
defined notion or awareness. It produces meaning when  
it has contact with the world and contributes to the transfer 
beyond that meaning in relation-focused form. While preparing 
for Typojanchi 2017, I tried to discover the true meaning and 
aesthetics of the body from the particularities between one 
body and another body in a time frame that is not of a linear 
notion, and which is not divided into past-present-future within 
the space of an arbitrary boundary. 

Before starting the actual experiments on the body and 
letters, we planned the Typojanchi Pre-Biennale SAISAI 2016–
2017 (In-between Typojanchi) in October 2016. The pre-biennale 
was to apply various ideas and methods connected to the body, 
letters, and typography to reality. The preliminary experiment 
consisted of four-day workshops, a two-day open studio, and 
a one-day seminar and discussion in order to examine how 
letters could be expanded and interpreted when falling under 
the theme of “body.” We invited three design teams under the 
themes of Letters: Decoded by body motion, From shape to 
graphics: Mechanisms made from memory, and The body as  
a tool: The design of conditions and creation, and then recruited 
15 students and professionals involved in design and visual art, 
both at home and abroad, to take part in each workshop. The 
procedures and outcomes of the workshops exhibited at Culture 
Station 284, where the main exhibition would soon be staged, 
were made available through an open studio, with people free 
to share their opinions on the body. 

What we focused on for the actual realization of the body 
with respect to the 2017 main exhibition was the abstractness 
of that “body” itself. We chose to advocate a variety of 
suppositions about the body, which instead of being interwoven 
into one piece going forward were pushed to the extreme. 
Nothing was prescribed or concluded. We did not decide why 
these suppositions should be viewed as a “body.”  Instead, we 
wanted to collect different and diverse viewpoints on the body. 
A wide variety of perspectives and cases were brought together 
in three books. We arranged workshops in which various  
ideas on the body were discussed and people could share their 
own ideas. We encouraged disparate views that were least 
likely to be raised at the forum as dialogues, and then worked to 
mix and promote them with and among other points of view. 
The forums for these dialogues to advance ideas to meet were 
somewhat small and trivial, and included things like “chats,” 
 “small discussions,” “parties,” “round tables,” “dinners,” “email 

correspondences,” and “cooperating with extraneous groups.” 
Different perspectives that had led to extremes in a casual and 
informal atmosphere were then shared with random people 
who wanted to exchange ideas. This included participating 
artists, designers, curators, audiences, students, and professors.  

There were no assumptions such as The exhibition will 
be like this or that. I believed that true creativity could not be 
exhibited with predictable or prescribed notions or planning.  
I intended many things to be credited to curators and artists.  
I supposed that the role of the director would be just like  
that of a football head coach or an orchestra conductor, and  
that the truly meaningful result of the exhibition would be  
an unpredictable chemical reaction between an artist’s motion 
and that of the audience. Even if it were fleeting, I hoped it 
would be reproduced as a number of different interpretations 
and responses. This is how Typojanchi 2017 was born, and  
it has since become a space and time of exchanges where we 
untie the symbolism of the body and letters, and complete  
them in diversely but loosely connected forms.

Ahn Byunghak
Typojanchi 2017 Director

Mohm, Right Here
Preface to Typojanchi 2017
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The process in which a Jjalbang is created, draws attention, disappears, and 
is forgotten—as well as its properties—is pretty similar to cheap clothing. The 
trend of Jjalbang and cheap clothes, both of which share many properties, began 
to change, coincidentally enough, around the same time, between 2009 and 
2010. This is also the same time that smartphones were introduced in earnest to 
Korea, and that H&M was launched in Korea (May 2010).

As overseas SPA brands such as Zara and H&M began establishing 
themselves in Korea, clothes sold at traditional markets and small shopping malls 
began to be seen as “cheap clothing.” From then on, —so-called “Dongdaemun 
apparel” came under threat, while SPA brands became the epitome of new  
 “cheap apparel,” offering even more reasonably priced clothes at a faster rate  
than Dongdaemun Market. SPA brands also share many similar features  
with Dongdaemun clothing, but do have some differences in that a larger quantity 
is produced/circulated at a much faster rate than Dongdaemun. Today, people 
cannot find the clothes that they saw before at a store if they miss the right 
timing even by a little. It is common that people cannot find the clothes they saw 
at a store today when they go back to the same store tomorrow. Since this kind 
of clothing is not, in general, usually intended for long, continuous use, it is of  
a lower quality. At the same time, the manufacturer is not identified and the shape 
or design is often copied from existing shapes/patterns, or is based on a partial 
modification in many cases. In addition, their life cycles are cut short because 
they are completely dependent on current fashion trends.

In spite of these many similar properties, there are also differences between 
Jjalbang and cheap clothing. No matter how much clothes are dependent on  
a fashion trend, they are not completely produced by the fashion. However,  
a Jjalbang is entirely produced and consumed by fashion. It is very rare that one 
particular Jjalbang spreads as much as intended by its creator. Also, there is 
no boundary between producers and consumers. Anyone can make a Jjalbang, 
which in turn can be consumed by anyone. Compared to Dongdaemun apparel, 
it was not very difficult to search out and see firsthand the early Jjalbang as their 
distribution/consumption was focused on bulletin board–based communities 
such as DC Inside (hereinafter referred to as DC). Moreover, since several 
communities were the main producers of Jjalbang at the time, there were places 
such as DC’s Hitgal where you could find a lot of mainstream Jjalbang. Some 
of them were considered “essential elements for composition,” and tended to 
be produced in large quantities. These Jjalbang were created based on codes 
commonly accepted within each community; therefore, they had their own 
genetic traits, and Jjalbang that inherited those traits could exist as well.  
For this reason, Jjalbang posted on community bulletin boards were produced 
mainly by adding their essential elements to existing images, such as movie 
posters or advertisements, with most of them containing content that could 
be consumed only by users who understood the codes that were popular or 
widely accepted in related communities. For example, when examining the most 
common composition elements—including Gajugi (a smiling dog), Gabyeogi  
(a dog showing only its face from the wall), Gojarani (“Oh my! I’m sterile!”), and 
Jeokjeolhan Kim Dae Gi (the proper Kim Dae Gi), you see codes that could  
not be read from their images. Thanks to these features, Jjalbang at the time 
were distributed/consumed entirely within DC, or among those who understood 
DC codes. As a result, it is possible to believe that Jjalbang functioned like a 
subculture with somewhat closed characteristics, and used only in a certain area, 
like a dialect or slang, at that time.

Since the introduction of smartphones, however, the main arena of Jjalbang 
has shifted to Facebook and timelines such as Twitter and Instagram. During 
this shift, the way in which Jjalbang were utilized and reproduced also changed 

significantly. Timelines spill out images fast and tight, then let them flow away 
like the launching cycle of SPA brands. While Jjalbang could be produced  
only by a certain group of people who had the necessary skills to compose 
images on programs like Photoshop in the past, a special composition 
technique is no longer required, as timeline Jjalbang are mostly made by 
adding text to existing images to express a new meaning that overrides the  
context. (Of course, it is also related to the appearance of apps that  
allow users to easily compose/correct a picture.) Jjalbang posted on bulletin 
boards were often consumed as “funny images” based on codes widely 
accepted only within the relevant communities because they were created 
and circulated within the same specific community. Yet Jjalbang on timelines 
open to everyone are “funny images” that many more people can understand 
and at the same time are, more like emoticons, emphasized with linguistic 
characteristics that express the situation/emotion of their creators or convey 
a certain message. This is because, unlike the communication method of 
community bulletin boards that assumed the presence of certain readers and 
audiences, timelines can be a channel to pour one’s thoughts and emotions  
like a monologue rather than targeting a specific audience.

In the past, it was almost impossible to communicate only through 
Jjalbang, but conversation is now fully possible using Jjalbang or emoticons/
emojis on timelines. To be more specific, an Umjjal (an animated Jjalbang) 
functions as an image that has the most prominent linguistic properties 
because it can convey a certain message or meaning easily, and without any 
accompanying text. In response to trends such as this, Twitter and Facebook 
support a function to search for an Umjjal that suits one’s emotion or situation, 
and to then insert it into a comment window or tweet by linking a GIF 
database, such as GIPHY or Riffsy. Most Umjjal uploaded to GIPHY take  
a form of a scene cut from a movie, TV program, animation, or home video 
clip. Jjalbang on timelines are also used by combining an image of a news 
photo or advertisement with a text that twists its context. In this way, Jjalbang 
on timelines are closer to being discovered or selected rather than being  
born/produced from the past.

In the case of Title Academy, in which individual users add a caption to 
show off their abilities to ad-lib a joke, each caption can function as a Jjalbang 
in combination with other images. All Jjalbang created in this manner are 
given equal status. The original ones certainly exist, but cannot influence (as 
a Jjalbang) those born from them because they have not become a Jjalbang 
yet. As such, Jjalbang on timelines are reproduced as a horizontal relationship 
rather than a vertical context that necessarily inherits essential elements. 
Instead, they now serve as a “fuel” that lets timelines flow. They also serve  
as a language rather than an online subculture that has a certain lineage  
and hierarchy, and act as a part of a contemporary image environment, one  
in which asserts that we cannot escape SPA brand clothing.

Written by. Lee Kiwon  
Editor of VOSTOK

Essay 1: How is a Jjalbang reproduced?
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Jjalrim Bangji (Preventing posts from being removed)
Internet users constantly interact in a virtual space. Through these interactions, 
a variety of by-products are created, with so-called “Jjalbang” being one of 
them. A Jjalbang is a shortened form of the Korean term “jjjalrim bangji,” which 
is Internet slang that originated from an Internet community named DC  Inside 
(or simply “DC”). DC, originally a website specializing in digital cameras, was 
operated in the form of a gallery, instead of a bulletin board, so all posts that did 
not include pictures would be deleted. Thus, its members were obliged to attach 
photographs to prevent their posts from being removed,1 and so members of 
the community started randomly posting  images to prevent their postings from 
being deleted. Nowadays, the original function of Jjalrim Bangji has disappeared 
due to the introduction of “Jadong Jjalbang,” which automatically uploads 
images designated in each gallery even if the user does not upload a Jjalbang. 
Furthermore, Jjalbang have begun functioning in a totally different way from 
preventing the removal of postings. Community members began to use Jjalbang 
as a means to draw attention to users themselves and keep them up longer 
before their postings or images naturally disappeared in the numerous posts 
being continually uploaded to galleries. To that end, members searched for more 
interesting—and provocative—images than those of other users, and gradually 
started to reprocess them to make images related to their posts, producing 
intentional Jjalbang in the process.

If this is so, then, why have users been producing images called Jjalbang  
on the Internet up until now outside of the DC community? The answer  
to this question can be found one word, surplus, something that is frequently 
mentioned online. The meaning of “surplus” is, quite simply, something that 
remains after what is used or needed2; in other words, it refers to that which  
is left over. On the Internet, people call it a surplus when they see something 
that is excessive, more than necessary, and without a clear purpose, and in  
a context similar to the dictionary  definition of “remains.”

Surpluses begin a strange and collective play in the network. The virtual 
world is the only open hideout for many who cannot move forward even by 
an inch in a real world. People whose existence even has been driven to  
the virtual world produce a lot of new words, cartoons, music, composite 
photos and video clips in which seemingly useless things and critical 
perception of reality are violently mixed. The result seems to be meaningless 
but has some vague meaning as well. While a sense of defeat due to  
desire for something that cannot be accomplished and lackness is 
passing through, a message of transcendence appears as if nothing has 
ever happened. It targets something that is more dangerous, vague and 
meaningless than the assumed-wicked works of past losers.3 

The scope of surplus is expanding from something useless to behaviors that  
look useless and, apropos for producers, that make useless things. They even  
call themselves “surplus human beings” in a jokingly self-mocking tone.  

As such, the influence of surplus is growing on the Internet every day. This 
leads to the following question: What is the relationship between surplus and 
the Jjalbang that aim at useless things? Internet users who call themselves 
“surpluses” are expanding their influences to posts, comments and Jjalbang. 
They are producing in a surplus manner something influential with one 
sentence or image within the deluge of information already flooding Internet 
communities and social networks.

The meaning of joy from being trivial briefly mentioned by Oscar Wilde 
is that people who are more enlightened and informed know the joy of 
stereotype and prejudice. These people can appreciate the cult-like cultural 
characteristics of absurd and ridiculous rituals. Indeed, uproarious laughter 
at absurdity can be an intellectual stimulus to some extent, as audiences 
enjoy their intellectual ability to appreciate parody, example and sarcasm.4

In other words, Internet users share the surplus created through Jjalbang 
and those who are called “surplus” produce these Jjalbang using the power 
of common interest and sharing. Surplus can be considered as a factor that 
allows them to continuously produce something without a specific purpose, 
but, in fact, it is also an element that current Internet users share and consume 
the most. Thus, a Jjalbang is the most suitable medium  for expressing such 
surplus, while making it easy to produce, too.

Production Principle of Jjalbang 1: Departuring from the original
Jjalbang always have their own original content. A variety of images, such as a 
captured image of a momentary expression of actors on a popular TV show or 
an interesting line from a character in a comic book that the user accidentally 
stumbles upon, are uploaded to the Internet as an image independent from 
the original context. Internet users consume the joke of the image itself 
without knowing the context of the original situation, and gradually the image 
loses its original context. If you enter the search term “Jjalbang” in an Internet 
search engine, you will find a plethora of images that have deviated from  
their original context, and have instead obtained the name of “Jjalbang.” 
Due to this reason, Jjalbang are always in an ambiguous position in terms of 
defining their creators. This is because it is not easy to identify who is the 
producer of a Jjalbang or the person who produced the original image, as 
there is the original person, the Internet user, who captured and uploaded the 
interesting part of the original content, thus becoming its producer.

As previously explained, since a Jjalbang can be made with an image 
captured from  original content, ordinary users who are not familiar with 
processing images can produce images using the capture function on a 
computer, digital camera or smartphone. This simple production process has 
created an environment in which “Jjalbang” can be continuously produced 
on the Internet. Traditionally, producing and processing images was a unique 
area reserved for artists and designers, but today any Internet user can create 
images after being introduced to a Jjalbang. Image quality, is not important 
for Jjalbang. Only the momentary meaning contained within the images is 
important. Plus, it can obtain the status of image through the name “Jjalbang” 
when it departs from the original content.

Production Principle of Jjalbang 2: Interaction through interference
Internet users interact in a variety of ways online. They share their thoughts 
and opinions with many people by chatting or leaving comments on posts. 
One of the most effective ways to interact is to use images. Korean Internet 

Essay 2: Jjalbang: Graphic designs that reflecting the production 
principles and characteristics of a surplus product

1.  “This,” “Gaedrip Jjalbang,…A Channel from Which ‘New Words’ Are Made.” 
Park Yong Ha, The Kyunghyang Shinmun, Sep. 7, 2012.

2. The Korean Standard Dictionary, The National Institute of the Korean Language: 
Surplus, see http://stdweb2.korean.go.kr

3. Surplus Society–A Sociology for Surplus Lives, Choi Taeseop, Woonjin Think 
Big, 2013, p. 22

4. The ABC of Media, Norbert Bolz, Translated by Kim Tae Ok and Lee Seung 
Hyeop, Hanul, 2011, p. 175
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users use the slang term “seuap”, an abbreviation of “scroll apbak,” and which 
can be literally translated as “scroll pressure.” As the number of posts increases,  
a scroll bar appears on the right side of the screen, meaning users have to  
keep scrolling down to continuously see new content. Internet users use this 
scroll pressure in the sense that they do not like to read a post that has too 
much content. As indicated by the term “scroll apbak”, Internet users feel a lot of 
psychological pressure when there is a large volume of content. As scroll apbak  
increases, most people skip the post without reading it. In order to prevent  
users from becoming bored and skipping posts with a significant amount of 
content, Internet users insert images into their posts, and the images are also 
called Jjalbang.

As meaning can be conveyed through Jjalbang, users began to require 
Jjalbang that can contain the meaning they want to express more clearly than 
the images captured from the original. As a result, they began modifying 
Jjalbang by themselves to ensure the meaning and situation they intended  
is clearly expressed instead of using the original one. They use a text tool or  
brushes from Windows to add comments. Sometimes they even install 
Photoshop to compose a new image using the original one. A new context  
was created in Jjalbang through this interference, and users could interact 
through the modified Jjalbang and effectively convey what they wanted to 
express through images.

Production Principle of Jjalbang 3: Proliferation through imitation
When a Jjalbang is created and shared with other users on the Internet, a new 
context, which is completely different from the existing one, is created, and 
users start a kind of play on it. This play continuously repeats itself through the 
same process in which the first shared image is gradually transformed by other 
users, thereby creating an environment in which Jjalbang can be produced 
exponentially. As the number of Jjalbang increase through such imitation, more 
Internet users share the newly created context(s), and these Jjalbang gradually 
build a database.

Why do Internet users continue to imitate and produce images? Internet 
users can easily acquire sources that can be used as materials for anything 
they wish to produce from search engines or the Internet community at large. 
Furthermore, since the images used for Jjalbang have been deviated from the 
original, users are free to save and modify them.

When reusing the original image, sometimes it is used as it is. However, 
people will also make changes to the image to meet their intentions in many 
cases. This is because those who create and watch images that change 
according to individual tastes get a kick out of it.5

The productivity of Jjalbang increases even further when there is a subject  
for people to gossip about or a situation they take interest in; a subject about  
which people talk about more can create a situation where more attention  
and responses are drawn, and the produced Jjalbang can subsequently be  
shared by an unspecified number of people. 

Written by. Kim Narae
 * Partially excerpted how Jjalbangs are made and how they work.

5. A Study on the Form and Characteristics of “Jjalbang,” Kang Yuseon, Master’s thesis, 
Hongik University Graduate School, 2010, p. 65
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Programming languages that consist of a cheadc and cbodyc 

fascinates me as someone who researches graphic design in 

Asia by comparing and contrasting the ways of approach to 

graphic design in the West and Asia. A cheadc represents 

the outline or concept, and a cbodyc describes the 

content and methods of expression. More graphic designs 

in Asia, especially in Japan, seem to be designed only 

with a cbodyc but no cheadc. Maybe it is necessary to use 

the term cspiritc instead of cheadc. Of course, this is 

not a real term in programming language.cbrc

cbrc

What typeface will be used for designing this manuscript 

that I am writing now, and which will eventually be 

printed on paper? I have to go to the movies after 

handing in my story titled "The Best Printed Programming 

Font," which is about how a program is printed on paper, 

to the designer at ahn graphics. However, the release 

date of Blade Runner 2049 is still more than a week off. 

I think that today I’ll watch War for the Planet of the 

Apes instead, a movie which may tell me something about 

the end of humanity.cbrc

cbrc

c/bodyccbrc

cbrc

c/htmlc

  *  This is the title of a novel by Philip K. Dick, one of the 20th-

century’s most famous science fiction writers, and the inspiration behind 

Blade Runner.

 **  " The quick brown fox jumps over the lazy dog" is a short but coherent 

sentence. Since it includes all 26 letters of the alphabet, it is often 

used for testing typewriters, computer keyboards, and fonts.

 ***  This sentence can be understood as meaning that robots will create a 

new system and structure that can jump over the existing text (A to Z) 

system in the future (Do Androids Dream of Electric Sheep?).

from now, like the "TV phone" that excited me as a kid. 

Let‘s imagine a little more about the world in 32 years 

from the perspective of typography. Assuming that we will 

be living in a world where pens and paper are no longer 

used, and letters exist only on screens, the category 

of intended readers when we write texts will include 

robots. In fact, given the current Internet communication 

environment, robots are already our readers. Programs 32 

years from now may even gain some amount of literacy and 

lyricism. How will typography work in such a world?cbrc

cbrc

The top 10 "Best Programming Fonts" in 2017, as presented 

by Slant, a website for engineers, are as follows;cbrc

cbrc

#1   DejaVu Sans Monocbrc

#2   Fira Codecbrc

#3   Inconsolata-gcbrc

#4   Source Code Procbrc

#5   Menlocbrc

#6   Ubuntu Monocbrc

#7   Anonymous Procbrc

#8   Consolascbrc

#9   Meslo LGcbrc

#10  Inputcbrc

cbrc

This ranking cannot be explained in terms of graphic 

design or typography because it is a story of fonts that 

engineers and programmers have chosen from the viewpoint 

of readability and e iciency. Will there be a rankings 

list of "the best programming fonts" as selected by 

robots, 2049: 32 years from now? What fonts will fill that 

ranking?cbrc

cbrc

Universal fonts that are kind to both robots and human 

beings?cbrc

cbrc

Eco-fonts where the number of dots have been reduced to 

the smallest possible number?cbrc

cbrc

Or will letters themselves be generated?cbrc

cbrc

Do Androids Dream of Electric Sheep?* or Do Robots Dream 

of a Quick Brown Fox**?***cbrc

cbrc

I wrote this manuscript in html while imagining the 

reader, the body, and the typography of the future. 

from now, like the "TV phone" that excited me as a kid. 

Let‘s imagine a little more about the world in 32 years 

from the perspective of typography. Assuming that we will 

be living in a world where pens and paper are no longer 

used, and letters exist only on screens, the category 

of intended readers when we write texts will include 

robots. In fact, given the current Internet communication 

environment, robots are already our readers. Programs 32 

years from now may even gain some amount of literacy and 

lyricism. How will typography work in such a world?<br>

<br>

The top 10 "Best Programming Fonts" in 2017, as presented 

by Slant, a website for engineers, are as follows;<br>

<br>

#1   DejaVu Sans Mono<br>

#2   Fira Code<br>

#3   Inconsolata-g<br>

#4   Source Code Pro<br>

#5   Menlo<br>

#6   Ubuntu Mono<br>

#7   Anonymous Pro<br>

#8   Consolas<br>

#9   Meslo LG<br>

#10  Input<br>

<br>

This ranking cannot be explained in terms of graphic 

design or typography because it is a story of fonts that 

engineers and programmers have chosen from the viewpoint 

of readability and efficiency. Will there be a rankings 

list of "the best programming fonts" as selected by 

robots, 2049: 32 years from now? What fonts will fill that 

ranking?<br>

<br>

Universal fonts that are kind to both robots and human 

beings?<br>

<br>

Eco-fonts where the number of dots have been reduced to 

the smallest possible number?<br>

<br>

Or will letters themselves be generated?<br>

<br>

Do Androids Dream of Electric Sheep?* or Do Robots Dream 

of a Quick Brown Fox**?***<br>

<br>

I wrote this manuscript in html while imagining the 

reader, the body, and the typography of the future. 

Programming languages that consist of a <head> and <body> 

fascinates me as someone who researches graphic design in 

Asia by comparing and contrasting the ways of approach to 

graphic design in the West and Asia. A <head> represents 

the outline or concept, and a <body> describes the 

content and methods of expression. More graphic designs 

in Asia, especially in Japan, seem to be designed only 

with a <body> but no <head>. Maybe it is necessary to use 

the term <spirit> instead of <head>. Of course, this is 

not a real term in programming language.<br>

<br>

What typeface will be used for designing this manuscript 

that I am writing now, and which will eventually be 

printed on paper? I have to go to the movies after 

handing in my story titled "The Best Printed Programming 

Font," which is about how a program is printed on paper, 

to the designer at ahn graphics. However, the release 

date of Blade Runner 2049 is still more than a week off. 

I think that today I’ll watch War for the Planet of the 

Apes instead, a movie which may tell me something about 

the end of humanity.<br>

<br>

</body><br>

<br> 

</html>

  *  This is the title of a novel by Philip K. Dick, one of the 20th-

century’s most famous science fiction writers, and the inspiration behind 

Blade Runner.

 **  " The quick brown fox jumps over the lazy dog" is a short but coherent 

sentence. Since it includes all 26 letters of the alphabet, it is often 

used for testing typewriters, computer keyboards, and fonts.

 ***  This sentence can be understood as meaning that robots will create a 

new system and structure that can jump over the existing text (A to Z) 

system in the future (Do Androids Dream of Electric Sheep?).






















